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REFFERENCE: RETHINGKING MARKETING
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WORKER BUYER

COMPANY

INVESTOR

VALUE

WORKER BUYER

Functional + Emotional

Price + Other Expenses

Compensation + Self fulfillment

Prof Engage + Personal Involvement

COMPANY
Revenue + Cash

Offer + Improvement

Productivity + Creativity

Reward + Development

Monetary + Non Monetary

Return

Dividend + Gain

Price + Opportunity Cost

INVESTOR

TOTAL GET / TOTAL GIVE
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Community
Government

Media

Labor Union

Channel

Competitor

Creditor

INVESTOR

NGO Financial 
Institution

balancing

Value Level 
Value Risk
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Control 
& 

Monitor


